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TM ASPIRES TOWARDS A HUMAN-CENTRED TECHNOLOGY COMPANY IN
DELIVERING DIGITAL MALAYSIA FOLLOWING SUCCESSFUL 37™ AGM

2021 a milestone first-year of the New TM Transformation

Telekom Malaysia Berhad (“TM” or “the Group”) today successfully concluded its 37" Annual
General Meeting, with all 13 Ordinary Resolutions and one Special Resolution tabled duly
approved by its shareholders.

The Meeting was conducted online for a third consecutive year to allow maximum flexibility for
engagement with shareholders. The event saw over 1,000 shareholders attending virtually.

Hosting the proceedings for the first time, Tan Sri Mohammed Azlan Hashim, Chairman of
TM’s Board of Directors said, “2021 has been a milestone first-year in our New TM
Transformation, with the Group setting a solid foundation as a growth-oriented PLC investing
for optimum long-term returns for its shareholders, while also continuing its nation-building
efforts to realise a truly Digital Malaysia.”

Alongside the Board of Directors, key senior leaders including Imri Mokhtar, Managing Director
and Group Chief Executive Officer; and Razidan Ghazalli, Group Chief Financial Officer were
also in attendance to offer insights into the 2021 Audited Financial Statements and the Group’s
moving forward business priorities.

“In 2022, we aim to continue growing our operating revenue by strengthening our core
business momentum to improve profitability, enabling us to invest for future growth. Our first
guarter of 2022 recorded steady revenue growth at RM2.89 billion, an increase of 2.9% from
this same period last year, despite heightened competition. We also ramped up our
transformation initiatives and delivered profit after tax and non-controlling interests (PATAMI)
at RM339.9 million, or 4.4% higher. We will continue to optimise cost and improve productivity
in our effort to raise EBIT to more than RM1.8 billion,” Imri explained.

He added: “We are intensifying our efforts in the remaining seven months to deliver the next
chapter of our Transformation. We will look at a total CAPEX spend between 14-18 per cent
of revenue, with spending primarily focused on network expansion and modernisation together
with enhancing customer experience.”

unifi will continue to maintain its leadership in fixed broadband and enhance its Fixed-Mobile
Convergence (FMC) proposition, enriched with TV and streaming content. This reflects its
commitment to improve its FMC customer experience with better and seamless service. unifi
will also grow its SME digital platform as a one-stop service centre for solutions catering
especially to SMEs nationwide.

TM Wholesale will continue to enable industry broadband and 4G network via its fibre
infrastructure, with the ongoing 5G rollout further strengthening that role. On the international
front, it will further serve other OTTs and hyperscalers with connectivity and data centres,
moving towards establishing Malaysia as a digital hub for ASEAN via new submarine cables,
enhanced data centre solutions, and edge computing.



TM One, as the sole home-based cloud service provider will also offer end-to-end managed
services with robust connectivity and infrastructure. In addition to ensuring data sovereignty
and security for the MyGovCloud initiative, TM One will be ramping up its data centres to
support the nation’s Cloud First agenda.

Recognising that the future is digital, TM has also invested in strengthening its digital services
through Credence, a new arm that will focus on expanding the capabilities of enterprises in
their digital transformation journey. Helmed by senior leaders from the technology sector, this
new business will serve existing TM customers as an end-to-end Cloud and Services solution
partner, offering services from tech infrastructure to business insights, IT landscape migration,
SaaS, managed services as well as analytics.

While improving connectivity and digitisation solutions to enable a better Malaysia, the human
factor remains the true centre of TM’s growth agenda.

Imri concluded: “Our aspiration is to evolve towards becoming a human-centred technology
company. From our beginnings as just a fixed telco, we are now a converged telco providing
voice, internet and data through both fixed and mobile technology, which further delivers
content, data centre and cloud services. The next step is to evolve from delivering converged
connectivity into a human-centred technology company — delivering lifestyle and business
solutions for our customers with innovative digital technology and applications.

“In a market where telcos and other digital players now have a play in almost every solution,
customer experience will be the true differentiator in attracting and retaining customers.”
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